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Art. 1  

(Subject and purpose) 

 

1. This Regulation governs - in compliance with the provisions contained in art. 43 Law no. 449/1997, in art. 

119 of the T.U.E.L. approved with Law Decree 18 August 2000, n. 267 and subsequent amendments, in art. 

19 and in art. 151 of the Public Contracts Code, approved with Law  Decree no. 50/2016 and subsequent 

amendments - requirements, conditions and procedure for sponsorship contracts assignment of events, 

initiatives, works, services or supplies promoted, organized or managed by the Capitoline Administration in 

the pursuit of the public interests and in compliance with efficiency, effectiveness and transparency criteria, 

which regulate the activity of the Public Administration and, for sponsorships related to cultural heritage also 

as contained in art. 120 of Law Decree no. 42/2004 and subsequent amendments and integration made by 

art. 2 of Law Decree no. 62/2008. 

2. The Regulation does not extend to Organization controlled by and / or participated in Roma Capitale 

which are subject to current legislation on the topic. 

3. The sponsorship usage represents an innovative opportunity for Roma Capitale financial activity and it is 

designed to support organizational improvement in order to enhance services, as well as obtaining incoming 

revenues or cost savings in the pursuit of the public interests. 

 

Art. 2  

(Definitions) 
 
 

1. For the purposes of this Regulation we mean: 

   a) by the word "sponsor" the private entity (natural or legal entity), the no profit Association or the public 

entity that intends to enter into a sponsorship contract with Roma Capitale; 

   b) by the word "subject" an enterprise / company, public or private, national and transnational, including 

subsidiaries or associates, according to definitions ex art. 2359 of the Civil Code and art. 7 of Law no. 

287/1990, and the shareholdings, including minority interests, contractors, subcontractors, suppliers, 

“This is an unofficial courtesy translation of the Regulation on the Discipline and Management of 
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dealers, distributors, contracting parties, patent holders, in any case all subjects included in the productive 

and commercial structure of the enterprise / company; 

   c) by the word "sponsored" the sponsored subject, i.e. the Capitoline Administration; 

   d) by the word "sponsorship contract" (hereafter denominate "contract") a contract of consensual nature, 

atypical and with corresponding services, through which Roma Capitale "sponsored" offers, as part of its 

cultural, social, recreational, sports or other, to a subject, the "sponsor"- who commits itself to pay a fixed 

compensation in cash or to provide a predetermined service, direct or indirect, in terms of works, services or 

supplies - in return for the possibility of advertising, in specific and predetermined spaces, the name, logo, 

brand, products, services and similar, in the ways provided for by the "contract"; 

   e) by the word "sponsorship" any compensation offered in cash, or any service (in works, services and / or 

supplies) directly or indirectly, coming from third parties, which has the purpose of promoting your name, 

brand, business, or your products, services and similar, or achieve a positive return projection and therefore 

a benefit image; 

   f) by the word "advertising tool" the physical space or the medium for conveying the information from time 

to time made available by Roma Capitale for the sponsor advertising. 

 

 

Art. 3 

(Conditions) 
 

1. Making recourse to the sponsorship contract covered by this Regulation is permitted where the following 

conditions are met: 

   a) the pursuit of the public interests; 

   b) the exclusion of conflict of interest forms between public and private activities; 

   c) the achievement of a cash compensation or an expense saving with the realization of a public interest 

initiative by the Capitoline Administration; 

   d) only in case of technical sponsorships, the guarantee of the integrity safeguarding ante contract of the 

municipal property constituting and affected by the advertising tool. 

 

 



Art. 4 

(Sponsorship identification, planning and management) 
 

 

1. The scopes and areas of intervention subject of the sponsorship are identified annually by the Capitoline 

Committee, in accordance with the Institutional planning documents, these are: the three-year program of 

public works and the two-year program for goods and services purchase. In these documents sponsorships 

are included taking into account the economic values fixed by art. 21 of Law Decree no. 50/2016 and 

subsequent amendments, respectively in paragraph 3 for the works and paragraph 6 for supplies and 

services. During the year, the Capitoline Committee can also formulate specific guidelines for the activation 

of sponsorship initiatives which arose after the approval of the Three Year Public Works Plan to be ratified in 

the first change of the financial statements. 

2. The government political bodies of Roma Capitale can also identify works and services or supplies whose 

realization is conditional on the conclusion of sponsorship contracts. 

3. Executives, within the scope of their responsibilities, prepare sponsorship initiatives operational projects 

and adopt the consequent management acts. For this purpose, among other things, they prepare a 

document certifying the cost-effectiveness of the project realization - in terms of obtaining payments in cash 

or cost savings - through the sponsorship contract with particular reference to contracts that provide for a 

direct realization by the sponsor of works, services or supplies. 

4. The scopes and areas of intervention referred to in paragraph 1 are published on the Rome Capitale 

portal, both on the homepage and in a specific and separate "Sponsorship Section" of it having international 

relevance and visibility, with the consequent translation into at least two languages and certainly in English. 

The Capitoline Administration has the right of publication on other means of communication considered 

suitable for the best diffusion of initiatives. 

 

 

 

Art. 5 

(Sponsor selection) 
 

1. For sponsorships over € 40,000.00, the choice of the sponsor is carried out with the initiative of the 

Capitoline Administration, according to art. 19 and art. 151 of the Public Contracts Code, by means of a 

notice approved with managerial determination and published in the Praetorian Register and on the Roma 

Capitale institutional website for at least 30 days. 



The aforementioned notice, among other things, must contain the communication plan and the advertising 

tools indication Roma Capitale makes available to the initiative to be sponsored. In this regard, the 

proceeding Capitoline Structure can avail itself of the Participation, Communication and Peer Opportunity 

Department Support. 

2. The evaluation of the offers received in compliance with the provisions of the notice is carried out by a 

Commission, composed of 3 members identified among the staff employee serving at Roma Capitale with 

specific skills in the subjects object of the sponsorship initiative, appointed by the proceeding Departmental / 

Municipal Capitoline Structure to which are added, limited to sponsorships related to cultural heritage, a 

Capitoline Superintendence representative competent for the territory and a Superintendence or Park 

Archaeological representative competent by subject. 

3. The sponsorship offer, subject to the opinion of the Ethics Commission acquired in cases and with the 

procedures referred to in art. 15 of this Regulation, is approved with managerial determination of the 

proceeding Departmental / Municipal Capitoline Structure. 

4. For sponsorships of less than € 40,000.00 (excluding VAT) the assignment to the sponsor is carried out by 

the proceeding Departmental / Municipal Capitoline Structure Director according to art. 36, paragraph 2, 

letter a) of the Public Contracts code, prior publication of a notice, approved with managerial determination, 

in the Praetorian Register and on the Roma Capitale institutional website, for at least 10 days. 

5. Multiple sponsorships of a single event or initiative are allowed. In this case the estimated value 

calculation is given by the sum of the individual sponsorship amounts. 

 

 

Art. 6 

(Sponsor's participation requirements in the selection procedure) 
 
 

1. The sponsor must meet general nature requirements at the time of submitting the offer as per art. 80 of 

the Public Contracts Code and, as regards sponsorships related to cultural heritage, special requirements as 

defined by circular “Sponsorships of cultural heritage art. 120 of the Law Decree of 22 January 2004, n. 42 - 

art. 19 and 151 of the Law Decree 18 April 2016, n. 50 - circular note " (Prot. MIBACT UDMC legislative 

0017461 - 09/06/2016 - Cl. 02.01.00 / 64.16); in the case of assignment of sponsorships in which the same 

commits to design and implement, in whole or in part, the services requested by Roma Capitale at its care 

and expense, in the case of public works realization, designers and executors must be in possession of the 

SOA qualification certificate, for the category of works subject of the commitment and for sponsorships 

relating to cultural heritage only, the specialization requirements referred to in D. Min. MIT 248/2016, to 

demonstrate the possession of economic / financial and technical / professional capacity requirements. 



2. For direct commitment up to € 20,000.00 simplifications are allowed in procedure for the requirements 

possession verification with the exclusion of interventions on cultural assets, as indicated in paragraphs 4.2.2 

and 4.2.3 of the Guidelines no. 4 ANAC approved with deliberation no. 206 of 1 March 2018. 

3. The sponsor at the time of submitting the offer must declare no legal or judicial disputes are in place with 

the Capitoline Administration. 

 

Art. 7 

(Spontaneous proposals from potential sponsors transposition) 
 
 

1. In the event that, from a potential sponsor, a spontaneous  proposal of sponsorship for works, services 

and supplies for an amount higher than € 40,000.00 (VAT excluded) is received by Roma Capitale, the 

Departmental / Municipal Capitoline Structure Director in charge takes into account the adherence to the 

sponsorship planning as per art. 4 of this Regulation, subsequently with the adoption of a provision makes 

the proposal public by preparing a specific notice, to publish according to the previous art. 5 paragraph 1 of 

this Regulation, establishing for the minimum amount as the basis of selection the one offered by the 

promoter, as well as the right of pre-emption in favor of the original promoter, as specified in next paragraph 

2. 

2. The publication of the notice is followed by the completion of the procedure according to art. 5, paragraphs 

2 and 3 of this Regulation. Once the selection procedure has been completed, if the proposal judged 

economically more advantageous by the Capitoline Administration is different from the original promoter one, 

it is reserved to him within a term established in the notice, the right to adapt his proposal to it. In this case, 

the original promoter may be declared contractor with the right of pre-emption to the sponsorship. 

3. For sponsorships of less than € 40,000.00 (excluding VAT) the competent Departmental / Municipal 

Capitoline Structure Director proceeds, according to art. 36, paragraph 2, letter a) of Law Decree no. 

50/2016 and subsequent amendments by publishing a notice for at least 10 days. 

 

Art. 8 

(Sponsor direct assignment) 
 

1. Roma Capitale can proceed with the direct assignment of sponsorship contracts in the following cases: 

a) in the event that the selection procedure referred to in art. 5 of this Regulation for sponsorships 

exceeding € 40,000.00 has been unsuccessfully accomplished; 



b) in exceptional cases, adequately motivated with managerial determination of the competent by 

subject Manger, in which the particular nature and characteristics of the sponsored event or 

initiative, limit the negotiation to a single specific subject; 

c) in the case of sponsorships referred to in the previous art. 5, paragraph 4 of the present Regulation; 

d) in the case of sponsorships referred to in the previous art. 7, paragraph 3 of the present Regulation; 

 

Art. 9 

(Ancillary Sponsorship to project contracts) 

 

1. Departments and competent territorially Structures may provide, in the area of procedures for the 

adjudication of project contracts for works, services or supplies, clauses related to sponsorships such as 

ancillary services to the main project contract. 

2. In this case, the sponsorship evaluation must constitute an element with weight up to a maximum of 20% 

of the overall offer evaluation. 

 

Art. 10 

(Works, services and supplies Sponsorship with cultural heritage subject and restoration and maintenance 
interventions Sponsorship of assets under artistic, architectural and cultural tutelage) 

 
 

1. To works, services or supplies Sponsorship contracts related to protected cultural heritage according to 

Law Decree no. 42/2004 c.d. of Cultural Heritage and Landscape Code, the provisions of articles 19 and 151 

of the Public Contracts Code, as well as the provisions of this Regulation and of art. 120 of Law Decree no. 

42/2004 apply. 

2. The Capitoline Superintendence takes care of the correct execution of the works regarding the design, 

execution of works and / or supplies and work supervision and testing in compliance with the sector 

protection legislation; it also verifies the feasibility of the sponsor proposed interventions in relation to the 

actual urgency and / or necessity, with the possibility to refer them to the list according to art. 11 of these 

Regulations. 

3. In the event that the implementation of the intervention is on the sponsor responsibility, the sponsorship 

designers and contractor qualification requirements control must be carried out in accordance with the 

specific legislation in force. 



4. All documentation relating to the sponsorship procedure, including schemes of sponsorship contracts 

relating to cultural heritage, are submitted in advance to the Capitoline Superintendence in relation to the 

intervention type, in order to obtain the no impediment or the approval acts required by law, to ensure that it 

is guaranteed, according to the nature of the intervention, the artistic, historical and architectural character 

and the decorum of the asset or artwork. 

5. For the activities referred to in art. 5 paragraph 1, for cultural heritage Sponsorship, the Capitoline 

structure takes necessarily advantage of results coming from the convocation of the Competent bodies (Law 

Decree no. 61/2012). 

6. According to art. 7 paragraph 1, for cultural heritage Sponsorship the verification of the adherence of the 

proposal to the technical evaluations expressed by the Capitoline Superintendent is required. 

7. In the case of cultural heritage sponsorship, the procedure is by direct assignment prior no impediment of 

the competent protection bodies. 

 

Art. 11 

(Patronage and “art bonus”) 
 

1. For individual liberal donations in favor of art, culture and entertainment, refer to national legislation on the 

so-called art bonus, Law Decree n. 83/2014, converted with amendments to Law no. 106/2014, containing: 

"Urgent provisions for cultural heritage protection, culture development and tourism revival ". 

2. Non-profit proposals of individuals, entities and legal entities, in which the so-called aspect of "patronage" 

prevails, since the mutual interest of the synallagmatic contract is not present, are formalized with direct 

private negotiation procedures, whatever the value of the service rendered by the patron may be prior 

regular approval by the competent guardian authority. 

3. The initiatives in this article that provide for a collection through "crowdfunding" imply the provision of an IT 

platform by Roma Capitale, in order to monitor the financial flows source. 

4. The concise list of monuments, archaeological sites and fountains to be included - for the benefit of 

patrons, including crowdfunding - in the IT platform of Rome Capital and / or in the "ART BONUS" platform of 

MIBAC is drawn up by Capitoline Superintendence annually. 

 

 

 

 



Art. 12 

(Public gratitude to the Patron) 
 
 

1. The patron has the power to accept or ask for some form of "public gratitude "consisting of a moral and 

ideal recognition, or in any case inherent to a patrimonial interest, as long as there is no direct 

correspondence in an obligation for the Administration, of the granted donation. 

2. To this end, in compliance with the principles established by Law Decree 30 June 2003, n. 196 in regard 

to the processing of personal data, the patron has the right to be included in a special list the Patrons of 

Rome Register, published in a special section of the Rome Capital portal, with international visibility and 

resonance. 

3. The publication referred to in the previous paragraph is to be considered valid and legitimate for all effects 

even in the event that the name of the patron corresponds to a commercial enterprise, a foundation or a non-

profit association, except for the fact that, for commercial enterprises, the moral recognition attributed must 

not be transmuted into sponsorship. 

 

Art. 13 

(Exclusions) 
 

1. All private subjects various involved capacities, enterprises / companies, Associations, financiers, work 

and service providers or other Bodies that do not possess the requisites provided for by art. 80 of Public 

Contracts Code Law Decree no. 50/2016 and subsequent amendments are excluded from sponsorship 

contracts covered by this Regulation - without prejudice to the simplifications mentioned in the previous art. 

6. 

 

Art. 14 

(Sponsorship Refusal) 

 

1. The Capitoline Administration, at its sole discretion, reserves the right to refuse any sponsorship offer if: 

a) conditions referred to in art. 3 of this Regulation do not exist; 

b) believes that a conflict of interest may arise among the public activity of Roma Capitale, subsidiary 

companies and the sponsor one; 



c) recognizes in the advertisement a possible prejudice or damage to its image or its initiatives or 

activities; 

d) considers to carry out further checks following a general opportunity report, advanced by the Ethics 

Commission according to the following art. 15; 

e) conditions for the protection and decorum of the cultural heritage object of the sponsorship do not 

exist. 

2. In addition to sponsorships relating to advertising, also in indirect form, prohibited in whole or in part 

according to the legislation in force, those of propaganda by parties or other institutionally represented 

forces, as well as those of dissemination of offensive messages, including expressions of fanaticism, racism, 

hatred or threat are in any case excluded. 

3. Subjects who do not respect the following principles in their activities, such as defined by Resolution no. 

2003/16 of the United Nations Subcommittee on Promotion and protection of human rights of 13 August 

2003 and by international and national law in force are excluded, and in particular: 

a) respect for equal opportunities right and non-discriminatory treatment (with special attention to 

women, indigenous population and ethnic minorities); 

b) respect for people safety and health right; 

c) respect for labor rights (specifically included the exclusion of forced labor, child labor, salary lower 

than real subsistence income, local protection laws non-compliance); 

d) respect for institutional organization, legal standards and administrative practices, also habitual; 

public interests; social, economic and cultural policies, transparency and honesty, business and 

public behavior, with particular reference to the prohibition of corruption conduct; of the public 

authorities of the States in which the aforementioned subjects operate; 

e) respect for obligations relating to consumer law (especially in relation to product quality and safety, 

labels and prices transparency, misleading advertising, dumping policies, the use of products and 

processes based on unsafe genetic mutations) in accordance with in force legislation; 

f) respect for obligations relating to environment protection (especially in relation to biodiversity 

damage or threat, industrial processes cause of greenhouse effect and ozone layer destruction, 

natural resources destruction, and all chemical pollution). 

4. Enterprises for any reason involved in production, marketing, financing and brokering of weapons of any 

kind (including electronic systems and chemical, biological and nuclear substances) are excluded. Any bank 

that starting from the second year from the date of approval of this Regulation, will be involved in the 

financing of arms exports as per the annual report of the Ministry of Economy and Finance, provided for by 

Law no. 185/1990 and subsequent amendments and integration is as well excluded. 



5. Sponsorships offered by companies that make unlawful collective staff reduction (ascertained by 

judgments) are excluded. 

6. Sponsorships relating to direct or connected to advertising of tobacco, alcoholic products, pornographic or 

with sexual context material production or distribution are excluded. Organizations promoting gambling halls 

and lawful gambling games are as well excluded. 

7. Non-compliance evaluation of the aforementioned principles is made on an assessment basis carried out 

by judgments, decisions, resolutions, inquiries, reports or other official acts of national or international 

authorities. To this end, the Ethics Commission referred to in the following art. 15, can make use of any 

source of information, including fact finding contributions provided by non-governmental organizations 

internationally recognized and by Associations and research centers accredited to them. 

Art. 15 

(Ethics Commission) 
 
 

1. A specific Ethics Commission is established within 60 days from the entrance into force of this Regulation, 

in order to verify the existence, or not, of the cases referred to in art. 14 or to formulate reports of general 

opportunity according to paragraph 1, lett. c) of the aforementioned article. 

     The Commission is made up of 3 members: 

 a President 

 the Head of Cabinet or his delegate 

 the Director of the Spending Rationalization Department or his delegate. 

Participates in the work of the Commission, upon President request and without the right to vote: 

 the Director of the Departmental/ Municipal Capitoline Structure or his delegate. 

Within 30 days of its establishment, the Commission defines the rules of the internal organization and 

functioning, including the identification of the component with Vice President function. The President is 

identified with public notice among people who stood out in the field of administrative law, social and 

environmental responsibility and study and promotion of business ethics and is appointed by Mayoral 

Ordinance. In the case of unsuccessful suitable candidacy presentation, the Mayor reserves the right to 

directly confer the office of President to a highly qualified figure. The office is biennial and renewable for 

another term and is rendered free of charge. 

2. The Commission, for sponsorship of value higher than € 40,000.00 (VAT excluded) and below the 

threshold referred to in art. 35, paragraph 1 of Law Decree no. 50/2016 and subsequent amendments, 

expresses its binding opinion on the verification referred to in paragraph 1 above, upon the competent 

Capitoline Departmental / Municipal Structure Manager optional request. For sponsorship of value higher 



than the threshold referred to in art. 35 of the Public Contracts Code, the opinion of the Commission is 

mandatory and binding, before proceed with the adjudication. 

3. The Commission is required to express its opinion no later than 20 days from date of the documentation 

concerning the proposal receipt by the Departmental / Territorial competent Structure. 

4. For sponsorship of value lower than € 40,000.00 (VAT excluded) the assessment of the existence, or not, 

of the particular cases referred to in art. 14 is carried out by the proceeding Capitoline Departmental / 

Municipal structure Manager. 

Art. 16 

(Monitoring) 
 
 

1. The Spending Rationalization Department performs the task of drafting an annually report in which all 

sponsorship contracts stipulated in the reference year are listed, with relative amount, indication of the 

financed exhibition, event or initiative, the name of the sponsor and combined with a copy of the opinions 

eventually expressed by the Ethics Commission. 

2. The report referred to in the above paragraph 1 is sent to the Capitoline Committee no later than March 30 

of the reference year and published on the Roma Capitale institutional site. 

3. The report referred to in paragraph 1 is integrated with the relative fees referred to in paragraph 1 of the 

art. 19 (Tax Aspects), consisting of income and expense savings and the value of the asset of the service or 

the work carried out by the sponsor (permuting operations) according to the provisions of paragraph 4 of art. 

19. 

4. The document referred to in the previous paragraph is attached to the Roma Capitale management 

Report. 

 

 

Art. 17 

(Sponsorship Contract) 
 
 

1. The sponsorship assignment is carried out with managerial determination of the proceeding Departmental 

/ Territorial Structure Manger. 

2. With the sponsorship contract, to be drawn up by private agreement, the contractors outline the objectives 

and methods with which the sponsorship is implemented, the initiatives are conducted and the interventions 



provided for in the sponsorship proposal are carried out. For cultural heritage sponsorship contracts refer to 

the provisions of art. 10 paragraph 4. The same contract also governs economic and legal connections 

between the parties with reference to the following aspects: 

a) the subject and purpose of the sponsorship contract; 

b) the contractual compensation and an indication of a disbursement method for the amounts agreed, 

or the fees to the performers in case of technical sponsorship; 

c) the obligations assumed by the sponsor and the Capitoline Administration, including the sponsor 

obligation not to assign in any case to other third parties the right to use the advertising tool object of 

the contract; 

d) promotion, communication and advertising methods, exploitation of the image for advertising 

purposes limits, any exclusive rights, any benefits, how to use the brand and the presence of the 

sponsor's logo on the propaganda material and advertising, that for cultural heritage must be limited 

to the intervention time only; 

e) the sponsorship contract duration (if the contract does not concern a single event or exhibition, but it 

refers to a continued in time activity of the sponsored subject, the contract must be qualified "of 

duration" and in particular as a contract with a continued execution); 

f) related penalties for breach of contract 

g) the "definitive guarantee" issued, at the sponsor choice in the form of a deposit or surety in 

accordance with the procedures set out in art. 93 of the Public Contracts Code and must be equal to 

2% of the contractual amount. Further aspects relating to the release of the guarantee may be 

possibly regulated in the same document; 

h) in the case of works, the forms and amounts of the insurance guarantees; 

i) the indemnity in favor of the Capitoline Administration for damage to property or person, in the event 

of sponsorships in which the sponsor commits to design and implement, in whole or in part, the 

services requested by Roma Capitale at its care and expense; 

j) the provisions regarding disputes, contractual expenses; 

k) the termination of the contract for unfulfilled agreement according to art. 1456 of the Civil Code and 

the Public Contracts Code as applicable; 

l) the termination clauses 

m) the reference to vexatious clauses, if any; 



n) the unique electronic invoicing code, the payment methods and VAT regime applicable and the split 

payment application; 

o) the modalities with which the Capitoline Administration exercises controls and supervision over the 

sponsor, on the executor and on the other subjects involved in the sponsorship contract; 

p) forfeiture in the event that the requisites referred to in art. 6 of the present Regulation are not 

satisfied. 

3. The contract must not include clauses that in any case prejudice or condition the activity of the Capitoline 

Administration. 

 

Art. 18 

(Payment and use of sponsorship profit) 
 

 

1. The payment of the compensation for the mere financial sponsorship must be performed at the Capitoline 

Treasury for the amount of 30%, at the time of the contract signing and, for the amount of the remaining 70% 

at the conclusion of the event, initiative, work, service or supply. To guarantee this amount, as an essential 

condition to proceed with the formalization of the sponsorship relationship, the sponsor must always pay a 

security deposit at the time of the contract signing in the form of a surety or insurance policy, in favor of the 

Capitoline Administration, in accordance with the provisions of art. 93 of the Code. 

2. In cases where the contract provides for the payment of the sponsorship fee to subject who carries out the 

event, initiative, work, service or supply, the sponsor may arrange to pay it directly, based upon a competent 

Structure act with which a specific no impediment is issued following the services execution verification and 

the related accounting records completion. Any missed or partial compensation payment will be cause the 

contract legal termination, except for the right of enforcement by Roma Capitale for the amount paid by the 

sponsor as guarantee provided for in the sponsorship agreement. 

 

 

Art. 19 

(Fiscal Aspects) 
 

1. All payments for sponsorship contracts are included in the Financial Statements and in the PEG at the 

beginning of the year or during the year with variation, both in revenue and in expense for the same amount, 

in order to ensure compliance with the principle of the Financial Statements integrity and tax legislation. In 

particular, compensation consisting of income are accounted under revenue; all payments made up of cost 



savings are in any case recognized in the Financial Statements in revenues and expenses for the same 

amount, in order to ensure compliance with the principle of the Financial Statements integrity and tax 

legislation. 

2. Individual types of sponsorship are subject to the applicable tax legislation. 

3. The sponsorship contract does not neither exempt the sponsor from the obligation to pay any pertinent 

taxes and / or fees to the types put in place nor is a substitute for such obligation. 

4. When the compensation for the sponsorship contract consists in supplies of goods or services or works to 

be carried out by the sponsor (permuting operations), a double invoice is mandatory, that is the sponsor bills 

the Administration the value of the asset, service or work, subject to VAT, and the Administration bills the 

sponsor of an equal amount, subject to VAT, for the sponsorship activity. 

 

Art. 20 

(Organizational reserve) 
 
 

1. The sponsorship management is carried out directly by the Capitoline Administration according to the 

provisions of this Regulation. 

2. However, Roma Capitale has the authority to entrust the management to find sponsorships to subjects 

specialized in the relevant sector, in compliance with the procedures provided for by the Public Contracts 

Code, considering it more convenient from the organizational, economic and functional profile. 

Art. 21 

(Municipal Initiatives) 
 
 

1. Without prejudice to the provisions of art. 4, the Municipalities of Roma Capitale have the right to find 

sponsors in accordance with the provisions of the in force law and this Regulation, in relation to cultural, 

social, recreational, sporting events, as well as works, services or supplies of strictly territorial value. 

 

Art. 22 

(Evaluation and Control) 
 
 

1. Sponsorships are subject to evaluation by the Administration, in order to verify the correctness of the 

agreed obligations, for the technical, quantitative and qualitative contents. 



2. Discrepancies emerged during the verification are promptly notified to the sponsor, the notification and 

any formal notice produce the effects specifically expected in the relative sponsorship agreement. 

 

Art. 23 

(Litigation) 
 
 

Any litigation relating to the interpretation, execution or termination of the sponsorship contract, is submitted 

to the competent Court of Rome, after an obligatory attempt to mediation, according to Law Decree 4 March 

2010, n. 28. 

 
 

 

Art. 24 

(Processing Personal Data) 
 
 

1. Personal data are collected in application of this Regulation and will be exclusively processed for the 

purposes provided for by itself. Individual Data Subjects are entitled to exercise their rights recognized by the 

law regarding the protection of personal data. 

2. The data controller is Roma Capitale. Data are processed in accordance with the current Regulation, by 

the employees of the municipal offices who are required to abide by this Regulation and may be 

communicated and / or diffused to public entities and private individuals in relation to the purposes of the 

same Regulation. 

 

Art. 25 

(Referral Provisions) 

 

1. Reference is made to the appropriate law provisions, for anything not established by this Regulation. 

2. Without prejudice to the provisions of art. 11 of this Regulation, the crowdfunding principles, criteria, fields 

and the areas of intervention are defined and governed by the primary and secondary rank of the sector 

regulations. 

 

 



Art. 26 

(Transitional provisions) 
 
 

Activities referred to in art. 16 paragraph 4 will be started from the third following financial year to the 

Regulation approval. 

In the first two years the Assembly will be informed for any subsequent eventual deliberation. 

 

Art. 27 

(Publication - coming into force) 
 

This Regulation is published in the Praetorian Register of Roma Capitale and come into force with the 

enforceability of the approval deliberation. 

 

Having proceeded to vote in the form as indicated above, the President with the assistance of the 

Secretaries declares that the proposal is approved with 31 votes in favor and the abstention of Councilors De 

Priamo, Mennuni and Mussolini. 

Councilors Agnello, Angelucci, Ardu, Baglio, Bernabei, Calabrese, Catini, Celli, Coia, De Vito, Di Palma, 

Diaco, Diario, Donati, Giachetti, Guadagno, Guerrini, Iorio, Montella, Pacetti, Paciocco, Pelonzi, Penna, 

Seccia, Stefàno, Sturni, Terranova, Tranchina, Vivarelli, Zannola and Zotta voted in favor. 

This deliberation assumes no. 23. 

(OMISSIS) 

THE PRESIDENT 

M. DE VITO – E. STEFÀNO 

 

                                                                      THE DEPUTY GENERAL SECRETARY 

                                                            M. TURCHI 

 

 



PUBBLICATION REPORT 

 

We certify this resolution is published in the online Roma Capitale Praetorian Register from the 26th of March 

2019 and will remain there for fifteen consecutive days until the 9th of April 2019. 

 

The 25th of March 2019                                                                       GENERAL SECRETARIAT 

                                                                                     Committee Direction and Capitoline Assembly 

                                                                              The General Manager 

                                                                               Signed: S. Baldino 

 

 

EXECUTIVITY CERTIFICATE 

 

It is certified that this resolution has become enforceable, according to art. 134, paragraph 3, of the T.U.E.L. 

approved with Law Decree 18 August 2000, n. 267, due to Law terms expiration, the 5th of April 2019. 

 

 

The 5th of April 2019                                                                          GENERAL SECRETARIAT 

                                                                                     Committee Direction and Capitoline Assembly 

                                                                              The General Manager 

                                                                               Signed: S. Baldino 

 

 


